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This is Holdit
We’re focused on becoming the

We see ourselves as flexible,

most responsible version of

reliable and dedicated. We

ourselves and committed to do

create everything from the

our part in creating a healthier

ground while also doing a solid

world. With high goals comes

CSR work in China where a part

a great responsibility, such as

of our production is based.

a sustainable mindset and as a
company, our choices and deci-

It is of most importance for us

sions have an impact on other

that everyone we work with is

people and on the environmen-

behind the values we ourselves

tal wellbeing.

have, both retailers, customers
and suppliers. Our goal is to

Sustainability is always present

grow as “the obvious choice in

and a daily part of our job at

modern mobile accessories” on

Holdit and we are continuously

a global level. We are not quite

looking for better ways to live,

there yet, but we are definitely

create and contribute.

on the right track.
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Le office
Our head office is located in Varberg, on the Swedish west coast. We
are a large team working in a Green Building-certificated house and
it was the ultimate choice for us when we moved in. The building
is energy efficient with low energy use and has a sedum roof that
reduces the impact on the city’s stormwater system. It also has 19
solar panels on the roof and heat recovered ventilation. Thanks to
this, the building saves 25% more energy than normal buildings.
We all have a long path to walk and big challenges ahead of us,
but on the way in becoming a more sustainable company we
want to have a transparent dialogue where we share our journey.
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A message from our CEO
At Holdit we are aware that the current

We believe that small steps make a huge

production can never be 100% sustainable.

impact and together we can all be catalysts

We know we are not perfect, but we want to

for change.

be honest with everyone about how we are
working towards reducing the footprint we

Holdit aims to be the global trendsetter

leave behind.

within fashionable mobile accessories
and I believe that it is our responsibility to

The last two years have been special in

be a part of this change - it is not a trend,

many ways, the covid situation gave us

it is vital. Looking forward - we are exci-

time to evaluate ourselves and it forced

ted to continue our work towards a more

us to find new solutions. At Holdit, we

sustainable world. We have a lot of new

decided to start a cross-functional project

initiatives coming up and we appreciate if

group focusing on sustainability. This group

you want to read more and join us on our

has grown to become a natural part of our

journey.

daily business who constantly implement
initiatives and create awareness.

Goals People
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Goals; people
1: Create a diversity and inclusion action plan with defined content.

4: We will launch an action plan during 2022 with focus on our work on

During 2022 we will:

gender equality

• define our language and terms around diversity and inclusion in our internal
and external communication
• commit to represent a balanced mix of people to showcase a variety of i
dentities in our marketing and PR projects

100%

5: By 2023 Holdit will be experienced as an inclusive brand with a focus
on diversity and gender equality. During 2022 we will:
• introduce the Holdit barometer to distributors, retailers & customers

100%

2: We shall launch 3 initiatives - internal or external - within diversity
and inclusion. During 2022 we will:
• launch one larger campaign together with an organization
• have active pr during Pride
• community activities on our own social channels
50%

10%

6: We shall launch 3 initiatives - internal or external - related to gender
equality. During 2022 we will:
• have internal / external focus groups within gender equality
• have activations with our community
• continue to collaborate with UN Women Sweden
• continue to support Women for Women international

3: During 2022 we will increase responsibility in the company through

• continue to have activities together with retailers and partners

various initiatives and education:

• have workshops with external lectures

• lecturers / education

50%

• workshops
40%

7: During 2023 we shall have 100% traceability of the first stage of our
supply chain
5%

Goals Planet
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Goals; planet
8: 100% of our plastic and paper packaging shall be recycled or

14: Continue to contribute to our chosen SDGS goals during 2022

recyclable by 2023

• 5 Gender Equality
98%

9: We will find a suitable solution and eliminate unnecessary plastic in

• 12 Responsible Consumption and Production
• 13 Climate Action

our packaging by 2023

40%
90%

10: 35% reduction of co2 emissions on transport from 2022 to 2023
30%

15: Aim to change to renewable electricity in all of our facilities
during 2022
20%

11: Track flight miles during 2022 and set reduction targets for 2023

16: Climate compensate our entire carbon emission by 2025

40%

12: Holdit 2030 - We commit to reduce our scope 3 emissions with 7%
from year to year per sold product, to follow the Paris agreement target
to limit global warming well below 2 degrees
40%

13: During 2022 we will use the Holdit barometer to measure if our work
in sustainability increases brand value
20%

30%

17: We shall only serve vegetarian food on our pr events
100%

Goals Product
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Goals; product
18: 50% of all production material shall be recycled by 2023
40%

19: Annually report the percentage of sustainable products that are
manufactured compared to non-sustainable products
40%

20: 100% of the materials we use shall be manufactured with the
most sustainable options available by 2023
20%

21: Reduce our co2 emissions per sold product by 20% per year
40%

22: Produce 100% vegan products
100%

08

Content

Sustainability Report

10

UN Sustainable
Development Goals

Commitments

Supply Chain

Highlights

Transportations

Reducing Chemicals &
Code of Conduct

Our mission

Gender Equality

Human Rights

Packaging

UN Sustainable Development Goals

Sustainability Report

UN Sustainable
Development Goals
The UN Sustainable Development Goals

Therefore we decided to focus on three key

are set in order to make groundbreaking

goals where we can make the best impact.

changes in our world by 2030, where we

Within these we have chosen subgoals to

all have a responsibility to engage.

implement in our every day agenda:

At Holdit, we incorporate the goals from

- Gender Equality

the UN Sustainable Development into our

- Responsible Consumption and Production

overall strategy. We know that we as a

- Climate Action

company cannot make a contribution on all
17 goals at once.
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Commitments
CSR Västsverige
CSR Västsverige is Swedens largest sector wide

Kemikaliegruppen
Kemikaliegruppen disseminates the latest

sustainability network. The association consists

knowledge in chemical and environmental

of over 320 activities from the private, public and

issues to member companies in the textile and

idea driven sector as well as the academic world.

electronics industry. Together, they prevent the
presence of unwanted chemicals in goods such
as textiles, shoes and electronics.

Musikhjälpen
Musikhjälpen is a fundraising event that broadcasts music around the clock for 144 hours to
draw attention to and raise money for various
humanitary conflicts together with Radiohjälpen.

PETA
People for the Ethical Treatment of Animals
(PETA) is the largest animal rights organization

UN Women Sweden

in the world with more than 6.5 million members
and supporters. PETA focuses its attention on

UN Women is an organization dedicated to gender

the four areas in which the largest numbers of

equality and the empowerment of women. As a

animals suffer themost intensely for the long-

global champion for women and girls, UN Women

est periods of time: in laboratories, in the food

was established to accelerate progress on meeting

industry, in the clothing trade, and in the enter-

their needs worldwide.

tainment industry.
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Zero Mission

Women for Women International

Zero Mission exists since they are convinced

Women for Women International invests where inequality is greatest by helping

that both companies and people can do better.

women who have been forgotten - the women who survived wars and conflicts.

We have chosen to initiate a cooperation with

Through the Women for Women International’s Stronger Women Nations Program -

Zero Mission since we share their vision that net

women learn the skills they need to rebuild their families and communities.

zero can be reached if we all work together.

Women’s Empowerment Principles
The Women’s Empowerment Principles (WEPs) offers guidance to businesses on how to promote gender equality and
women’s empowerment in their community, marketplace and workplace. The WEPs, established by UN Global Compact and UN
Women, are informed by international labour and human rights standards and grounded in the
recognition that businesses have a stake in, and a responsibility for, gender equality and women’s empowerment.
WEPs are a primary vehicle for corporate delivery on gender equality dimensions of the 2030 agenda and the United Nations
Sustainable Development Goals.
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Our supply chain
Supply chain traceability comes hand in

They also need to sign our Code of Conduct

hand with knowing more about the people

and Chemical documentation.

who make our products. We always select
suppliers we trust and strive to work ex-

Thanks to our local presence in China we

clusively with suppliers and manufacturers

have been able to build a long term

that has good reputations and who treat

relationship which allows us to keep a

workers fairly.

close dialogue with our partners.

Before we start working with a supplier
we always make an audit on the factory
to be able to know that they follow all
necessary rules and treat their staff with
dignity and respect.
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Highlights
Innovative materials

Vegan approved

We are very proud to say that we have succeeded in

Since 2021 we are proud to announce that we only produce 100% vegan friendly products.

implementing recycled materials in as many as eight

We’re proud to have an assortment with such high percentage of vegan friendly products,

product categories during 2021

which were approved by PETA** in 2020. Since 2021 we only produce products that are PETA
approved.

2020

99,77%

2021

100%

Reduction of plastic waste
During the last years we have analysed how to
reduce the plastic in our product packaging.

Responsible distribution
As we grow on the global market, our goal is to expand our supply chain in the most

In 2019 we made the first larger change with the

sustainable way possible. This means that we want local distribution to decrease trans-

removal of 474 kg plastics from our packaging and in

port distances as much as we can. At present, in addition to our warehouse in Sweden,

2020 we reduced another 204 kg.

we also keep stock in China and Germany. From these warehouses we can distribute on
local markets and therefore lower our carbon emissions. When bringing goods from pro-

The plastic that remains in our packaging is made

duction to warehouse we strive to use train transportation as often as possible. Another

of PE-plastic* and during 2021, 99% of all product

initiative is that we implemented from 2021 and forward is to climate compensate all of

packaging were produced with FSC-certified paper.

our shippings.

* Polyethylene (PE) is a lightweight plastic with high durability. It is one of the most common plastics used worldwide.
** People for the Ethical Treatment of Animals (PETA). The largest animal rights organization in the world.

Transportations
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Transportations
In an everyday life we all need trans-

As we grow in the global market, our

Another initiative is that we implemen-

portation - by car, bicycle or subway.

goal is to expand our supply chain in

ted from 2021 and forward is to climate

As well do our products from the

a sustainable way. This means that

compensate all of our shippings.

factories to our customers. Together

we want local distribution to decrease

with our forwarders we make the

transport distances as much as we

From 2019 to 2020 we reduced our

best possible choice to transport our

can. At present, in addition to our

carbon emissions with 28% in favor

products with as small amount of

warehouse in Sweden, we also keep

of increased distribution by train

carbon dioxide as we can. To be able

stock in China and Germany. From

and boat. During 2021, we initiated

to reduce the carbon footprint our

these warehouses we can distribute

a collaboration together with Zero

buyers plan a long time ahead before

on local markets and therefore lower

Misson* to compensate the carbon

shipping, so that we can use train

our carbon emissions.

emission on all of our shipping.

solutions instead of air freight. This
internal focus and our close rela-

When bringing goods from production

tionship with our forwarders, who

to warehouse we strive to use train

understand our mission to reduce

transportation as often as possible.

our footprint, give us the possibility
to make a difference.
*Zero Mission is an organization that helps companies to create climate stategies ,
climate calculations and climat compesations.

Reducing Chemicals & Code of Conduct
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Reducing chemicals
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Code
of Conduct

We are committed to reducing and replacing

Substances List (RSL) which lists our che-

chemicals that can cause harm to people

mical requirements. The RSL is based on

and the planet. We encourage an efficient

the EU REACH** legislation and additional

and proactive chemical management that

national requirements of the countries

reduces our mutual environmental impact.

we sell to. Our RSL is produced together

Our Code of Conduct is reviewed

with our partner Intertek who has the

and signed by all partners and

Working closely together with the produc-

professional insight in chemical legisla-

suppliers each time we sign a

tion units, testing labs and our partner

tion. Together with Intertek we do annual

new one. We sit down together

Intertek* enables better overall chemical

updates on the list that we get all the

with each partner to discuss

selection and handling. In this way, we will

suppliers to sign and implement for us. We

and explain, to ensure that we

be able to provide products with a conti-

also work closely with RISE*** that helps

have consensus in all parts and

nuously reduced chemical footprint.

us with strategy and questions regarding

we do this so that all parts can

product safety.

grow and be the best that they

The basis for our chemical management

can be.

and prevention work is our Restricted
* Intertek is a worldwide company that specializes in quality assurance throughout the whole supply chain.
** The European Regulation on Registration, Evaluation, Authorization and Restriction of Chemicals.
*** Research Institutes of Sweden that focuses on innovative development and sustainable growth.

Our Mission
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Our mission
It is not a secret that some of our products are made of plastics.

We believe that quality and innovative materials must go hand in

Therefore we are on a mission to find new and safe materials that

hand. It is important to stay innovative and to continuously ex-

have as low effect on the environment as possible.

plore new materials, realizing that small choices we make could
matter in large to the life around us. If you want to know more

During 2021 we made a great progress implementing up to 55%

about our progress in testing new materials, please contact us at

recycled materials in eight different product categories. The

sustainability@holdit.com

recycled plastic is gathered from plastic waste and taken back
into production of new products. Our goal is that 50% of all our
production material shall come from recycling by 2023.

Our Mission
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Recycled materials
The recycled materials contained in the products are GRS-certified*. GRS
(Global Recycling Standard) is a product standard for tracking and verifying
the content of recycled material throughout the value chain. The standard
takes into account the entire chain and covers the entire product from raw
material to final product. It ensures that the material contains recycled
parts and also includes environmental factors, chemical restrictions and
social aspects. Choosing recycled instead of newly produced helps to save
both energy and nature’s resources.
Our products that contain recycled material have a label on their packaging.
The logo has the text ”Product Contains Recycled Materials”. We also want
to be transparent about how large proportion of recycled material is in these products. This is shown on the next page. We are determined to reach
our goal by 2023, that 50% of all our production material shall come from
recycled materials. If you want to know more about our progress in testing
new materials, please contact us at sustainability@holdit.com

*The Global Recycle Standard is an international voluntary, full product standard that sets requirements for third-party
certification of recycled content, chemical restrictions, social and environmental practicies and chain of custody.
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Seethru Phone Case
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Silicone Phone Case

0,5% Printing ink

8% Handfeel coating
45,75% Silicone
60% RECYCLED

33,1% TPE
50% RECYCLED

Slim Flip Wallet Case

13% Paper Board

11,5% Magnet
0,5% Oil Edge
2,9% Rubber coating

0,5% Printing ink

66,4% TPU
50% RECYCLED

45,75% PC
100% RECYCLED

29,2% PET Board

17% PC Case
100% RECYLED

13,1% Semi Grain PU
65% RECYCLED

11,6% Microfiber
65% RECYLED
1,2 % Lining

Laptop Sleeve

iPad Silicone Case

3% Zipper Tape 1% Stitching
5,8% Metal Zipper & Puller
23,5% Saffiano PU
5,2% Oil Edge
35% RECYCLED

3% Rubber coating
7% Microfiber

1% Printing ink

35% Silicone
60% RECYCLED

15,2% Glue
11,4% EVA

22,2% Non Woven Fabric

12,7% Lining
51% RECYCLED

Apple Watch Silicone Band

54% PC
60% RECYCLED

13% Metal

87% Silicone
60% RECYCLED

Our Mission
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Card Holder Tape
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Card Holder Magnet

Airtag Silicone Case

2% Oil Edge 1% Stitching
13,3% Semi Grain PU
4% Paper Board
35% RECYCLED
5,5% Melted Glue
33% 3M Glue

25% Semi Grain PU
35% RECYCLED

2,7% Lining

28,5% Silicone
60% RECYCLED

13,5% PC Board

23% Metal Plate

71% Zink Alloy

10% Lining
4% Hot Melt Glue
3% Stitching
7% Oil Edge

18% Paper Board

35% Magnet

Berlin Wallet Case

Stockholm Wallet Case

1% Stitching
12,1% PC Case
60% RECYCLED

20,1% Polished PU
65% RECYCLED

0,8% Stitching
0,5% Metal Logo
13,4% Saffiano PU
35% RECYCLED
15,5% PC Case
100% RECYCLED

1,8% Microfiber
2,4% Lining
65% RECYCLED

22,9% Paper Board

4,7 % Polycarbonate Board

12,4% Magnet

3,5% Oil Edge
19,1% Iron Plate

4,4% Microfiber
2,7% Lining
51% RECYCLED
8,8 % Polycarbonate Board

19,5% Paper Board

10,5% Magnet

5,4% Oil Edge
1% Nylon

18,5% Iron Plate

0,5% Printing Inks
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Zero mission
We are always striving in becoming the most responsible version
of ourselves, so during 2020 we started to measure our climate
impact. To help us with this quite huge task, we teamed up with
Zeromission.
Zeromission helps companies with climate strategies, climate
calculations and climate compensation. Their vision is to contribute to planetary benefits together with our customers and
project partners.
Together with Zeromission, we have collected all the data
needed for the climate calculation, such as how much electricity we use and what type of energy our premises waste. We
have collected data of how much climate impact each part of our
production materials has and how much energy consumption
our production processes have. The data also includes how much
waste which is created during manufacturing, in what way we
transported home our items and business trips during the year.
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Result and effect of our impact
In 2020, our business contributed to an emission of 1796 ton CO2e. It can be difficult to
see how much your business affects the climate, but we believe it’s a moral obligation
to be aware of your climate impact. As a company, we need to be able to react and work
in a proactive way in trying to decrease our climate impact as much as possible.
The result of our climate calculation has been the following:
• During 2020 we did a climate compensation for the emissions from our transportation (650 ton CO2e)
and we will continue to do this every year
• Our goal is to climate compensate our whole impact from 2025 and forward
• We commit to reduce our scope 3 emissions with 7% from year to year per sold product to follow the
Paris agreements goal to limit global warming to well below 2 degrees

Climate compensation
We want to make our climate compensation in the best possible way and have with the help from
Zeromission selected two projects to support. These two projects are certified by Gold Standard and Plan
Vivo and we felt that these two projects aligns with our brand values.
Gold Standard - https://www.goldstandard.org Plan Vivo - https://www.planvivo.org

Projects that we support
REDD+ Nakau, Pacific Islands - Plan Vivo
https://zeromission.se/projects/redd-nakaupacific-islands-plan-vivo/
Efficient stoves in Madagascar - Gold Standard
https://zeromission.se/projects/solspisar-pa-madagaskar-gold-standard/

Gender Equality
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Gender equality
Male, female, non-binary or otherwise - we are all different and at Holdit we believe that
it is important to appreciate that fact. As a modern company we have zero tolerance for all
kinds of discrimination and we strive for equality in all that we do. The future should hold
the same opportunities for all, no matter your gender or origin and we proudly support:
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Women for Women International
This is a nonprofit organization that
provides moral and practical support
to female survivors of war, helping
women rebuilding their lives. We
annually donate money to support
this important work.

Women’s Empowerment Principles
UN Women Sweden

Established by UN Global Compact

UN Women is the organization dedicated to gender equality and the empowerment

and UN Women. This is a set of prin-

of women. As a global champion for women and girls, UN Women was established to

ciples offering guidance on how to

accelerate progress on meeting their needs worldwide. We want to support their work,

promote gender equality and wo-

which brought up the idea to initiative a collaboration with them in 2021. This colla-

men’s empowerment in the work-

boration resulted in a campaign where we together created a sticker pack filled with

place, market place and community.

empowering designs. The campaign launched in December and all profit are donated to

We have joined the WEP’s communi-

the organization to help the world become a better place.

ty to commit to their agenda.

Human Rights
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Human rights
All the way through our business we rely

Thanks to our own office in China, since

they will be able to be a part of our pro-

on people. We rely on everyone in the

16 years, we can keep a local presence

duction chain. Some of the checkpoints

chain of making our product a responsible

and work closely with our manufacturers.

are the working conditions, safety for the

item to own.

Our focus has always been to engage

staff, working hours, age requirements

with our business partners.

and more.

sometimes we are challenged with the

Because of our engagement within

All for the best of human rights. We

difficulty for respect and knowledge of

CSR*, our factories and partners must go

always pay attention to new and rising

human rights. We always strive to make a

through our audit, with over 131 check-

human rights risks.

positive impact where we meet the chal-

points, and complete with a good result in

lenges. We believe that not just seeing

order to work with us.

We work in a global supply chain and

the difficulties, but also the possibilities,

Therefore we do our best to update our
policies when needed and spreading the

and taking action in the entire chain is of

If they are under our approval grade, we

great value.

help them by engaging and giving know-

word to be as involved as we possibly can.

ledge to improve their standards. When
they meet our high expectations,
*Corporate Social Responsibility

Packaging
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Our product packaging
E-commerce packaging

Shipping packaging

We have been investigating different types of materials and solu-

During 2021 we continued to make improvements regarding our

tions and we have found our match. During 2020 we introduced

transportation package. This included a big reduction of plastic

our new e-commerce packaging in 100% sustainable paper.

that the products are packed with and the remaining plastic has
been replaced with a recycled alternative. All papper boxes has also
been replaced with a more sustainable choice.
Product packaging
During the last years we have been analyzing how to reduce the
plastics in our product packaging. Today our product packaging is
made of 100% recycled materials. We have redesigned the
packaging to reduce the plastics and replaced the paper parts
with FSC* certified paper since we want to invest in a more
sustainable forestry. During 2021, 99% of all product packaging
were produced with FCS-certified paper and the remaining plastic
is made of PE-plastic.

*Forest Stewardship Council is an independent international membership organisation. The system allows businesses and consumers to identify, purchase and use wood, paper and other forest products made with materials
from well-managed forests and/or recycled sources.

Forward
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Looking
forward
The work towards becoming a brand with focus in creating sustainable products for the future is always present in everything
we do. We are constantly striving to become the best version of
ourselves and are determined to make a difference for the future.
As a company we are constantly looking for new areas to improve
and explore our opportunities to create an environment that will
last. We want to contribute to a sustainable industry and production
with the main goal in becoming sustainable all the way. In order to
make a genuine engagement and do the best contribution.
It is important for us to be open and transparent in everything
we do. The road towards becoming a sustainable brand is in a
constant process and we believe that great communication and a
determined mindset will make our dreams and goals come true.
As always, we appreciate your feedback. Send us an email at
sustainability@holdit.com
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